
The Impact of E-Commerce & Online 
Ticketing Integration for 


Museums
Unlock seamless ticketing, personalized visitor experiences, and operational efficiency with 


integrated e-commerce and CRM solutions.

Growing Adoption of Online Solutions

76% of Museums Embrace Online Ticketing

In 2024, over three-quarters of museums adopted online 
ticketing to streamline visitor access and boost convenience. 
(MuseumNext, 2024)
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Explosive Growth in E-Commerce & 
Ticketing

$6.3 Trillion Global E-Commerce Market by 2024

Digital transactions are reshaping how museums engage with 
audiences. (Oberlo, 2024)

Online Ticketing Revenues Expected to Hit $94.9 Billion 
by 2027

Digital ticketing continues to rise, reflecting audience 
preference for seamless purchasing. (Yahoo Finance, 2024)
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Enhancing Visitor Engagement

Personalized Experiences Drive Engagement

CRM integration enables museums to use ticketing data to 
deliver tailored marketing and improve visitor satisfaction. 
(Urban Insight, 2023)
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Streamlined Operations for Museums

Unified Platforms Improve Efficiency

E-commerce and CRM tools simplify ticketing, memberships, 
donations, and shop sales in one seamless system. (ClubCRM, 
2024)
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Future Trends in E-Commerce

AI-Driven Personalization by 2025

AI and advanced logistics will redefine how museums interact 
with and serve their audiences. (Museum Observer, 2024)

Museum ticketing is evolving—and 
HubSpot makes it easy to connect the 

dots between technology and a seamless, 
impactful visitor experience.

HubSpot transforms how museums manage their online ticketing and e-commerce systems. By 
connecting ticket sales directly to the CRM, museums can optimize their operations and create a 
more personalized, efficient experience for visitors. With HubSpot, technology works seamlessly 

behind the scenes to deliver exceptional results.

01
Centralized Data:

Automatically sync ticketing data with HubSpot’s CRM, giving 
you a unified view of visitor interactions.

02
Automated Follow-ups:

Send personalized post-purchase emails, event reminders, 
and membership offers based on ticketing activity.

03
Improved Reporting:

Gain insights into ticket sales, revenue trends, and visitor 
behavior to refine strategies and improve future events.

04
Enhanced Visitor Engagement:

Create targeted campaigns and promotions based on 
customer data to increase ticket sales and boost repeat visits.

https://www.museumnext.com/article/how-museums-are-boosting-online-revenue-in-2024/
https://www.oberlo.com/statistics/ecommerce-sales-by-country
https://finance.yahoo.com/news/online-event-ticketing-market-growth-104400729.html
https://www.urbaninsight.com/article/best-crm-for-museums
https://clubcrm.co/crm-for-museums/
https://clubcrm.co/crm-for-museums/

